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AbstractAbstract

Based on an exhaustive literature review, the researcher presents an historical overview of the topics of competitive intelligence, encompassingBased on an exhaustive literature review, the researcher presents an historical overview of the topics of competitive intelligence, encompassing

environmental scanning and key intelligence topics, namely the useful information able to justify the firm's strategic decisions, the early warningenvironmental scanning and key intelligence topics, namely the useful information able to justify the firm's strategic decisions, the early warning

topics and the relevant elements of the competitors' business and the actors influencing the value system of the organization. Those findings belongtopics and the relevant elements of the competitors' business and the actors influencing the value system of the organization. Those findings belong

to a doctoral study aiming at identifying the usefulness of data coming from open intelligence. The researcher presents on the one hand, anto a doctoral study aiming at identifying the usefulness of data coming from open intelligence. The researcher presents on the one hand, an

historical approach of the topics of competitive intelligence, and on the other hand, a comparative and synthesis approach of the theoretical andhistorical approach of the topics of competitive intelligence, and on the other hand, a comparative and synthesis approach of the theoretical and

empirical literature regarding the definition of the needs and the use of competitive intelligence to foster innovation. Finally, this paper presents aempirical literature regarding the definition of the needs and the use of competitive intelligence to foster innovation. Finally, this paper presents a

synthesis model of the competitive intelligence topics able to guide the managers while facilitating the definition of their competitive intelligencesynthesis model of the competitive intelligence topics able to guide the managers while facilitating the definition of their competitive intelligence

needs.needs.

Key topicsKey topics

Understanding the evolution of the perception of the business environment in the theoretical and empirical literatureUnderstanding the evolution of the perception of the business environment in the theoretical and empirical literature

Understanding different methods of defining and mapping the needs of competitive intelligence for any organizationUnderstanding different methods of defining and mapping the needs of competitive intelligence for any organization

Learning to use the synthesis model for defining competitive intelligence needs to foster innovation for any organization operating in aLearning to use the synthesis model for defining competitive intelligence needs to foster innovation for any organization operating in a

competitive environmentcompetitive environment
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